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Fig. 1 Package of ‘Shuijingfang’ liquor

1 HERBEERRTEFENRIEE
18] &

Fe AR BOT B ZARYEA B R AR
FELAT P3N J7 T
L1 83t EXKE, RA LK

FE Y LA L H e R UL AR —
H,— AL B RGBS, il an g & A9 (=
“IERT (AN 2) AR S B [ P e A T A b
JR, A FE B i 3 L e L2 0 7 1) G T 19 o
Z—, AL — S F AR AR R UG R Ak
AR AR 21 RIS RFE R, P BN BT R IR
A IR TR AR T K 7 I Al g S
IR R 2 75 ok U, AL e B AR B 22 ik
ZIEAIT . XTI B A I A AR
Y, N T ABL RS s AT RE Ay SR A R A 4
158, RNBUR Sy BUE. X T iy B 2 Rk e
WAL, HEFRIH A P ke — AR AT, U RT RE
e R BA A 3 B AN MR AT s il dne
AR VR AL S IX B SCie AR, H AT
Y b SR AR LR ZT B R L T 3K P A
R PR B i VA )£ 3 T 0 ol B i 2B
AR CINTE 3 & 4) , Al BER PO A I A A
AP SEAFAMERBUL, BT AR B K 5 FATA KA
A H RE AR AN T

“ BARTE AL 2 v FC A i R I O R (HUR AR
I R — o i R A R TS AR A Bk T
T PRI SCAL M L. B AR &
JEFFEZRHEL | NATRY S5 SR AH W R AR T

CEIE SER (ORC

Fig.2 Package of ‘Maotai’ white wine

i

im.n.. i == S e .
B3 ARl S
Fig.3 Package of Niulanshan Erguotou
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Fig.4 Package of Red Star Erguotou
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Fig.5 Package of Red Star Erguotou
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Fig.6 Package of Niulanshan Erguotou
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Fig.7 Package of ‘ Gujinggong’ liquor
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Fig. 8 Package of ‘ Absolut’ vodka
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Fig.9 Package of Red Star Erguotou

2.2 FEZAREZAMED

IR AR Trh  AAAER B ESCE
HamanAdu. PEASRERENFEBEMNZ
A USRI JEAE T Y AR R, Bk
ERGEEARMILE, 7E et b HBikZ
AR RS AR B (=170 SCAR Y D sE AT . (DR Tl

iz Ak ZARAN RO Bt R icE: T 5 Rl
AL TR MR ITEALIRAE 5k ZARAIMRASRAE
ARE R B, AR 3 2R i BA Y i
BRI AR BEE R AT, 1A
FUR AL TIRAE B AR IR, A5k ) R A B
TEAESCF A WA Qi AR B 25 ] 7E il AL
T B A4 SO RIS O R B T AE ARk
&R 44 LS 53 Jie B A vk A AR B R, 2 3 3
U BT P A A R (R AR 541
LT Z AR R XA B A 3E AR B .
T A AL U ) = AR RIS TR 88 Ul B AE 15
VL AR AU IO, Ak 10, HOH B i 9t
ENCRPZ T HFH L PR R TR BT, R
M EfEGEHE R, T BBE A" F
Sy AR F] PRI TR A €05l 4% b R B <
TR R T, S N B, BT 2004 4 —
AN S IR R K HR 3T 2005 4R 53K
1 PR BB ROR L. TR A 24 0 0 R
T L VAT RO 2 B ] 2 40 AR R Bk 5
GRS VT I TR e i (1 S B R WS o S
TR, RBAEEAREIN A P i,
AEAULRYIEA H AR, H AT H A
R e B AR Aot rh e B 2E M 7
W EARICTF IR 12 (8 13 BEA AR5 ST SO
R, AT AR B0 A B2y T 93
. S E 2, B A A A 2R s
BT AR T T, M2 FIAF”
J7 e S s I AL R BT R,

‘Li il i

Fl10 «ynim fu
Fig. 10  Package of ‘Fenjiu’ wine
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Fig. 11  Package of ‘ Jiugui’ liquor
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Fig. 12 Package of Japanese Sake
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Fig. 13 Package of Japanese Sake
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Fig. 14 Package of ‘Linshui’ white wine
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Fig. 15 Package of ‘Luzhoulaojiao’ liquor
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Artistic Improvement in Packaging Design of Chinese Liquor

XIAO Jie
(School of Communication and Art, Beijing Technology and Business University, Beijing 100048, China)

Abstract; Chinese Liquor is a representative of Chinese wine, which could be regarded as one symbol of

Chinese culture in some degree. Nevertheless, the artistic level of packaging design of Chinese Liquor is

still not very high. Two main problems were presented. One is that the packaging design style remains

old, which can not keep up with the era; the other is that the packaging design of Chinese Liquor has our

national character but lacks modern features. Four visual aspects including simple yet practical design

style, the artistic use of Chinese Calligraphy, the particular design of layout, and the color style of packa-

ging design were suggested for the artistic improvement in packaging design of Chinese Liquor.

Key words: Chinese Liquor; packaging design; artistic
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