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Fig.1 Evangelo wine packaging design
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Fig.2 Sarai Robledo packaging design
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Fig.3  Multi-function wine packaging
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An Tentative Inquiry on Combinational Package Design

ZHANG Fan
(School of Arts and Communication, Beijing Technology and Business University, Beijing 100048, China)

Abstract; Based on the theory of combinational form and the concept of green design, the new directions

of package design was discussed with the purpose of saving energy and protecting environment. The defi-

nition of package design and the applying rules of combination in package design were put forward. Final-

ly, the ways of representation and design were expounded according to the attributes and classifications of

combinational package design, and the new tendencies of package design were pointed out within the con-

cept of combination.
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